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Abstract 
Media ecology is changing forcefully across the globe, and the Internet 
is the prime change agent. This paper examined new media users’ 
gratifications on the net as against the gratifications in the use of the old 
conventional media. The study adopted qualitative research method and 
specifically takes the expository style. The work was anchored on Uses 
and gratification theory. It notes that the initial thinking that the old 
media would eventually overwhelm the new media should be put to rest 
because the revolution in the media has not gone full cycle and appears 
unending.  The study recommends a review of ccurriculum in mass 
communication related disciplines to accommodate critical areas of new 
media and online journalism. This should include teachings in media 
literacy to enable students understand new dynamics in mass 
communication. Also, the study notes that young people seem to have 
the tendency to finding gratifications from immoral contents in the 
Internet. Parents must therefore, take the responsibility of teaching their 
children how to use new media of information. This approach will 
include monitoring access to the Internet at the tender age, among others  
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Introduction 
In Nigeria, with a cell phone of less than 10,000 naira and active Internet network data bundle, one can 
sign in to the Facebook, WhatsApp, Twitter and similar social media. If your data bundle is adequate and 
the network is friendly, you can remain online as a king and navigate 24/7. As an online king, you have 
the ability to hunt and peddle information all as you wish. This is a media revolution. Indeed, apart from 
biting recession, intractable security challenges and community skirmishes, life is a bit worth it with 
regard to growing communication interface among Nigerians. Why not, Nigeria was once adjudged the 
happiest people in the world. Even an okada man is having a swell time with at least a tokunbo phone,or a 
low quality handset from China. 

 Even though these low quality phones cannot be used anywhere in Europe and America, these 
affordable handsets have created opportunities for media access and rise in Internet use in Nigeria. In any 
case, poor per capita income I think media dependence in favour of the new media is on the rise.  Several 
factors account for this phenomenon as the paper shall x-ray. Ironically, just like the ordinary media 
consumer, journalists and apparently depend on the services of the Internet for a wide range of 
information and gratifications. These include providing update information–in text and pictures–and other 
background details.   

The Internet is a primary agitator of media change. In any case, the Internet has accelerated 
digital convergence with a range of players: newspapers, magazines, radio, television, film, books. This 
convergence has led to the evolution of mixed media. 

At a time in Nigeria, people could only get the news when they flipped pages of newspapers, or 
sit through a broadcast announcer's presentation of the day's events. Those boring old days are gone! 



Ebonyi State University Journal of Mass Communication 
ISSN: 2449-0369 Vol. 5, Issue 1, pp. 107-115, October 2018 
 

 www.ebsujmc.com Page 2 
 

Today, thanks to growing media technologies such as the computer, the Internet and cell phones, news 
stories can be sourced, transmitted and received instantly. During the 2018 World Cup in Russia, many 
Nigerians could get latest scores and fixtures right on their cell phones and promptly too. People could 
discuss matches and performances of teams and players “live” on Facebook. In those days, it could take 
weeks for a good writer to find a space to make monolithic sports analysis in newspapers and magazines.  

New Media and Developments 

Journalism culture and values of truth remains been topical in class rooms with teachers as chief 
protagonists. On the field, the same topic has been a headache in news rooms. Today, the advent of the 
Internet has worsened the scenario, bringing in new players hitherto not involved in the business of 
professional information peddling.We have seen that journalism is experiencing a renaissance encouraged 
by the Internet. The Internet promotes allcomers journalism– that is to say that professional journalists 
share media space on Twitter, blog, Facebook, and all sorts of social media.   Guanah (2018, p. 23-37) 
observes that social media has made anyone with a phone and data to become an emergency journalist, a 
blogger, or online publication.     

Generally, technology has changed the times and traditional or mainstream journalists know this 
revolution.  You may have heard of global Public Square, meaning world capacity to share ideas 
communally and faster. You may also hear of virtual citizenship –capacity of digitally compliant fellows 
to enjoy worldwide interaction and neighbourhood. Any mass communication specialist operating 
without basic knowledge of the electronic world and new media is doing so at a great disadvantage.  
Media practitioners now talk about “digital natives” and “digital immigrants” all to show the revolution in 
media industry. Of the revolutionary changes, citizen journalism has continued to attract attention and 
debate.   Media practitioners now talk about “digital natives” and “digital immigrants”. Wherever ever 
Nigeria situated, Nigerians missed the Industrial Revolution at heavy costs and appear eager not to miss 
out on the current information revolution. Missing out on this shall amount to double jeopardy. 

At a time in Nigeria, people could only get the news when they flipped pages of newspapers, or 
sit through a broadcast announcer's presentation of the day's events. Today, thanks to growing media 
technologies such as the computer, the Internet and cell phones, news stories can be sourced, transmitted 
and received instantly. We now have digital cameras and photos, digital books, digital and smart 
buildings, Smart fridges, smart cars, super digital trains and aeroplanes, robotic engineering, robotic 
surgery with digital precision and digital library. The list is endless!  I can as well write on my PC instead 
as against a paper. We are at a time of media and technological prosperity. This is a time of Internet of 
Things (IoT)! We might in time begin to consult a robotic doctor, able to check a patient, prescribe drugs 
and book a time for check-up. The world is on the move.   
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Companies whose businesses are built on digitized information have 
become valuable and powerful in a relatively short period of time. In "The 
companies that define the Information Age are the ones that know 
consumers the best," author Larry Allen of Real Media Group points out 
that just as land owners held the wealth and wielded power in the 
Agrarian Age and manufacturers such as Henry Ford and Cyrus 
McCormick accumulated fortunes in the Industrial Age, the current 
Information Age has spawned its own breed of wealthy influential 
brokers, from Microsoft's Bill Gates to Apple's Steve Jobs to Facebook's 
Mark Zuckerberg (http://searchcio.techtarget.com/definition/Information-
Age, retrieved August 13, 2017). 

Statement of the Problem          
 We are in a Media Age, popularly put, Computer Age, Information Age or Communication Age! 
Whatever the nomenclature, there are appeals that increasingly endear publics to new media. From 
experience and literature, those appeals are varied and the gratifications are expanding. For instance, 
instant discussions by worldwide audiences are now possible and news audience models also continue to 
change.  What are these appeals that have continuously caused change in media landscape? Some of these 
appeals are also currently providing headaches for the society and main stream journalists. 

In journalism, news aggregators can source and share information to subscribers.  Serious news 
sites on the web are aggregators because they pull together news stories produced by a wide variety of 
other news organizations and distribute to users. Some organisations operating human aggregators 
employ professional journalists to generate content. However, some citizen-based journalists aggregate 
news thereby bypassing professional editors. 

All these show that journalism has taken a new bearing. A technology was to help change the 
entire news landscape in Nigeria– the GSM. The Global System for Mobile Communication (GSM) 
launched in Nigeria in 2001 is the precursor to modern day information and communication revolution in 
Nigeria. Thanks to the innovative decision of General Olusegun Obasanjo, President of Nigeria at that 
time. The GSM brought internet connectivity to the door-steps of many Nigerians. In the past, only the 
rich with good finances for broadband accessories could afford Internet connectivity from Israel, Europe 
and others. That was before 2001. Today, in the area of long distance communications, dial to reach a 
local relative, as well as the international neighbour is also most one touch. The costs of such calls have 
declined from the initial rip off rates to now more affordable rates. In any case, there are still agitations 
for further reductions in call rates and other user charges. It is important to continuously keep an eye on 
revolutionary new media with a view to creating a better understanding on media dynamics. In summary, 
this paper x-rays new media user gratifications on the net and argues that that compared to the traditional 
media, these uses are pervasive and on the rise creating necessity for scholars to be upbeat in new media 
studies. No volume literature can appear sufficient. 

THEORETICAL FRAMEWORK 

The Uses and Gratifications Theory (UGT) is appropriate for the paper. The UGT rests on a basic premise 
of an active and goal oriented public. 

Uses and gratification theory seeks to understand why people seek 
out the media that they do and what they use it for. UGT differs from 
other media effect theories in that it assumes that individuals have 
power over their media usage, rather than positioning individuals as 
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passive consumers of media. UGT explores how individuals 
deliberately seek out media to fulfil certain needs or goals such as 
entertainment, relaxation, or socializing (https://www.learning-
theories.com/uses-and-gratification-theory.html, retrieved June 30, 
2018). 

The UGT has some basic assumptions (West & Turner, 2007, pp. 392–409): 

• The audience is active and its media use is goal oriented 
• The initiative in linking need gratification to a specific medium choice rests with the audience 

member 
• The media compete with other resources for need satisfaction 
• People have enough self-awareness of their media use, interests, and motives to be able to provide 

researchers with an accurate picture of that use. 
• Value judgments of media content can only be assessed by the audience. 
 
Methodology           

The study adopted qualitative research method and specifically takes the expository style. 
Exposition is a type of oral or written discourse that is used to explain, describe, or inform. The creator of 
an expository text cannot assume that the reader or listener has prior knowledge or prior understanding of 
the topic that is being discussed. One important point to keep in mind for the author is to try to use words 
that clearly show what they are talking about rather than blatantly telling the reader what is being 
discussed”.  (http://www.umich.edu/~exppro/info.html, retrieved July 11, 2018).  

Signposts and Summary of New Media 

As a concept, new media tries to evade a holistic one stop definition. In any case, Uwakwe 
(2017, p.79) has some descriptions: 

• New media is a 20th century term dating back to the 1970s. 
• New media are characterised by the interplay of images, video, words and sounds. 
• New media would imply something that just arrived, something new. 
• New media hold the capacity for on-demand access. 
• Generic term used to define all that is related to the internet and digital world. 
• New media are media encoded in machine readable format. To be machine readable 

means the capacity to be decoded or read by computer. 
• New media have capacity for interactivity and flexibility. 
• New media have capacity to create, view, distribute, modify, share and preserve on 

computers. 
• New media are evolving and have not reached full cycle. 
• Examples of new media are digital media such asthe Internet, websites, computer 

multimedia, computer games, CD-ROMS, and DVDs, e-books, mp3s, digital cameras. 
• Unless the mainstream media is interactive and evolves the capacity to be read by 

computer, it is not new media. 
[ 

FEATURES OF ONLINE MEDIA 

1.  Hypertextuality 
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The WWW is a way of accessing information files on the Internet. Among the Web’s facilities are 
Hypertext links or Hyperlinks, which are highlighted words and images within a Web page that enables 
the user move from one site to another by pointing and clicking on the mouse. “A Website is a complete 
set of hypertext pages linked to each other that contains information about a common topic while a Web 
page is a hypertext page that is contained within a Website” (Dominick, 2002, p. 306-7). In fact, the Web 
is a “structure of codes that permits the exchange of not only text but also of graphics, video, and audio” 
(Vivian, 2009, p. 235). 

2.  Interactivity 

Reactions and comments on stories are more rapid and interactive. This has been one of the gift of web 
2.0. The reader could react to stories instantly! Publishers now realise stories might not necessarily end in 
an issue, but could generate reactions which engage people in a conversation and this conversation could 
continue over time.  

3.  Multimediality 

The incredible capacity to combine sound, text, voice, pictures and graphics in one content smacks of 
multimedia. Some online publications combine some or all of these elements. In a way, this possibility 
has been named convergence. In 1978, Nicholas Negroponte at the Massachusetts Institute of Technology 
gave prominence to a theory called convergence – a process by which various media were beginning to 
interact. 

However, despite thebelief that new media continues to place the technologically based countries 
ahead of the less developed ones, there seem to be understanding that new media are shrinking 
communication gap. Taking a look at the journey so far, we can project the following global effects: 

• Liberalisation and democratization of information. 
• There is undeniable inter transfer of culture, some coming global. 
• Countries and cities are more connected thereby enhancing global commerce. 
• Learning and research have become global. 
• Storing, organisation, management sharing has become global. Wikipedia is a cheer leader in this 

regard. 
• Sharing of information had become more rapid and customised. 
• News media are constantly changing the way to reach irrespective audiences. 
• The modus operandi of the traditional media are changing in line with new media. 
• This new media revolution change will continue for a long time.  
• New media has raised ethical questions relating to online practices 
• Many traditional audiences have migrated online.  
• The economies of mainstream media are not as straight forward as they were. 
• New media have in some cases, enforced shrinking traditional news rooms. 

 
Cell Phones, Social Media and User Generated Contents 
  
We can hardly complete this paper without mentioning the gadget at the center syage of action– the cell 
phone. The unique features of many modern cell phones endear them to users. Today, people use cell 
phones to be active members of the social community in following ways: 

 Basically, people use cell phones to communicate and interact in a shrinking world, thus 
becoming active members on small communities. 
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 Getting news bits and details from news media and getting further insights and recommendation 
from Facebook and other social media. 

 Users generate a variety of contents- videos, photos (with the aid of inbuilt cameras) thereby 
creating their own content of eye witness accounts. 

 In built cameras also enable users to produce their own home movies for sharing among social 
friends and family members. 

 Users generate rising volume of texts and other graphics for sharing. 
 You can perform a variety of tasks such as editing pictures and words.  
 Smart phones provide entertainments such as games. 
 Smart phones serve as data base. Users can store a lot of data on them and can be relied on for 

research purposes. 
 

PERSONAL GRATIFICATIONS ON THE INTERNET 

There are several gratifications on the Net and these increasingly make the Internet attractive and relevant 
to day-to-day lives of the people. What are the personal benefits of using the Internet? There are 
gratifications. We can think about them in these ways: 

• Communications– the Internet provides pleasant way of communications, providing opportunities 
for people to communicate effectively and in more relaxed conditions. This they can do through e 
mails, greetings, chats, blogs, Internet messages, distant calls, etc. 

• Getting news and information– Information is key to human existence. Much of activities on the 
Internet revolve around information such as weather forecasts and announcements. 

• Entertainment– the Internet is a house of entertainment offering people recreation and fun. 
• Online commerce and economic building– Many business transactions are now on the Internet. 

You can do interbank transfers, buy data, pay for cable TV and make purchases on the Internet.   
• Online job hunting– Job seekers also look out for opportunities on the Internet. Besides many 

governmental and nongovernmental organisations recruit through the Internet. 
• Ego– the Internet has a capacity to confer status on users. This is because the Internet is a 

sophisticated medium with some trappings of eclecticism among users. Students who have 
regular access to the Internet can really pride on it. 

• Cultural Transmission– the Internet gives us ample room to share our culture. 
• Escape– The world is enmeshed in different types of problems. An Internet user can immerse in 

the world of Internet and this keeps one busy. 
• Online matching– The pursuit of friendship on the Internet. Strange fellows to become dear on 

the net and attempt dating and even begin dating. 
• Affection and bonding– People share feelings by the use of social media. By this people endear 

themselves to others and family members cash to foster bonding. 
• Warning– On a daily basis people share experiences, warning virtual colleagues of dangers of a 

particular situation or action. 
• Data bank– The Internet is a store house of knowledge; it also grants users opportunity to store 

personal experiences and valuable information. All uploads on Facebook and other social media 
are permanent allowing users to revisit information from time to time. 

• Information and Knowledge– Information is power and there is no joke about it. I think active 
internet users have predisposition to be part of information haves other than have nots. 

• Education– Formal education is obtainable on the Internet and many have obtained formal 
certificates through this medium. This is exploited by adult learners (those above 24) and below. 

• Health– Many sites offer information and guide on several health matters such as diabetes and 
hypertension. Even though they do not replace formal meeting with a doctor, these sites have 
some capacities. Some require a sign in, others are outright free. 
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• The Internet provides an alternative voice to the public. 
 

CONCLUSION AND RECOMMENDATION 

This paper has attempted to highlight the gratifications on the Internet. Compared to the traditional media, 
these uses are enormous and attractive. It appears then that the initial thinking that the old media would 
eventually overwhelm the new media should be put to rest. For real, the revolution in the media has not 
gone full cycle and appears unending.  The following recommendations are made: 

• It is only logical that traditional media continue to reinvent and make the best use of the pervasive 
technological innovations– the new media.  

• Curriculum in mass communication related disciplines should be enriched to accommodate 
critical areas of new media and online journalism. This will include teachings in media literacy. 
This will enable students understand new dynamics in mass communication. 

• Teenagers and the growing have the tendency to find gratifications from the immoral. At family 
level, therefore, parents must take fresh responsibility to bring up children how to use new media 
of information. This approach will include monitoring access to the Internet at a tender age. 

• Much of what appears to be informative on the net is fake and misleading. Ironically, many 
unaware consumers are delighted to consume such information. Media literacy is encouraged 
among general public. 

• National crusade focusing on restraints in sharing unverified information and fake news is 
important. This applies mainly to Facebook posts. 

• Online sites, especially Facebook has to be adept at in pulling out posts that are confirmed as fake 
especially when there are reactions on that. This will help reduce the current damage the new 
media has done to moral and ethical values. 

[ 

References 

   Agbanu, V. (2013). Mass communication: Introduction, techniques, issues. Enugu: Rhyce kerex 
Publishers 

   Baran, S. (2002). Introduction to mass communication. New York: Mc Graw-Hill. 

Dominick, J. (2002). Dynamics of mass communication (7th ed.). New York: McGraw-Hill. 

Dominick, J. (2009). The dynamics of mass communication. (10th ed.). New York: Mc-Graw-Hill 

Guanah, J.  (2018).  “Fake news as a contemporary issue in global communication concern. In Nwodu, L. 
& Onunkwo, S. (eds.). Evolving thoughts on international communication, diplomacy and the 
social media. Enugu: Rhyce kerex Publishers, pp.23-33. 

Uwakwe, O. (2017). New media and online journalism. Enugu: Cecta 

Vivian, J. (2009). The media of mass communication (9th ed.). New York: Pearson 

CBS .  http://www.cbsnews.com/news/how-fake-news-find-your-social-media-feeds/, retrieved August 7, 
2017. 

Internet Society. https://www.internetsociety.org/get-involved/join-community/individuals/code-conduct, 
retrieved May 4, 2017. 



Ebonyi State University Journal of Mass Communication 
ISSN: 2449-0369 Vol. 5, Issue 1, pp. 107-115, October 2018 
 

 www.ebsujmc.com Page 8 
 

Kiely, E & Robertson, L. (2016) https://www.factcheck.org/2016/11/how-to-spot-fake-news/retrieved, 
June 2, 2018. 

National Pubic Radio. https://www.npr.org/sections/thetwo-way/2018/04/30/607068241/danish-man-is-
first-person-convicted-under-malaysias-anti-fake-news-law, retrieved June 2, 2018.    

National Public Radio, https://www.npr.org/sections/thetwo-way/2018/01/22/579732762/facebook-says-
social-media-can-be-negative-for-democracy, retrieved, June 2, 2018 

West, R. & Turner, L. (2007). Introducing communication theory: Analysis and application. New York: 
 McGraw-Hill Higher Education.  

 


	Companies whose businesses are built on digitized information have become valuable and powerful in a relatively short period of time. In "The companies that define the Information Age are the ones that know consumers the best," author Larry Allen of R...

