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Abstract

Entrepreneurship education has emerged as a critical lever for driving sustainable 
development in developing nations, particularly in Sub-Saharan Africa. In Nigeria, 
where youth unemployment and socioeconomic inequality pose persistent 
challenges, equipping young people with entrepreneurial skills and knowledge has 
become an urgent national imperative. This paper examines the intersection of 
entrepreneurship education, communication strategies, and sustainable 
development in the Nigerian context. The study is anchored on the Diffusion of 
Innovations Theory, which provides a robust framework for understanding how 
entrepreneurial knowledge and practices spread across social systems. Drawing on 
a desktop research methodology, the study explores how entrepreneurship 
education contributes to economic empowerment, social inclusion, and 
environmental consciousness, while analysing the communication mechanisms 
through which this education is promoted and delivered. The findings reveal that 
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strategic communication serves as a vital conduit for disseminating 
entrepreneurship education, shaping attitudes, and mobilising participation among 
students and youth. Communication channels including social media, community 
radio, and peer networks play significant roles in amplifying the reach and impact of 
entrepreneurship programmes. The paper concluded that strengthening 
communication strategies in entrepreneurship education delivery is essential for 
achieving the Sustainable Development Goals (SDGs), particularly SDG 4 (Quality 
Education), SDG 8 (Decent Work and Economic Growth), and SDG 10 (Reduced 
Inequalities). The study recommended that the government and educational 
institutions should strengthen practical entrepreneurship education to develop skills 
for innovation, self-reliance and sustainable enterprise creation and government 
agencies and institutions should use social media, community radio, peer networks 
and interpersonal communication to improve youths' awareness and participation in 
entrepreneurship education 

Keywords: Communication Strategies, Entrepreneurship Education, Diffusion of 
Innovations, Nigeria, Sustainable Development.

Introduction

The global development landscape has increasingly recognised 

entrepreneurship education as a strategic tool for fostering economic 

resilience, reducing poverty, and advancing sustainable development. 

Across emerging economies, governments and institutions are redirecting 

attention toward educational systems that go beyond rote learning to 

cultivate innovation, creativity, and self-reliance among youth (Obasi & 

Nwosu, 2022). Entrepreneurship education, broadly understood as the 

process of equipping individuals with the knowledge, skills, attitudes, and 

competencies required to identify opportunities and translate them into 

viable ventures, has gained renewed prominence as a policy instrument in 

countries grappling with high unemployment rates and underdevelopment 

(Eze & Okeke, 2023).

Nigeria, Africa's most populous nation and largest economy, faces a 

paradoxical development crisis. Despite its abundant human and natural 

resources, the country continues to struggle with staggering youth 

unemployment, widening income inequality, and weak enterprise culture 

(Adeyemi & Bello, 2024). Official statistics from the National Bureau of 
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Statistics (NBS, 2020) indicate that unemployment among young Nigerians 

aged 15–24 stood at 40.8% in the second quarter of 2020, underscoring the 

urgent need for systemic interventions that equip young Nigerians with skills 

for self-sustenance and value creation. Entrepreneurship education has 

therefore become central to Nigeria's development agenda, with institutions 

such as the National Universities Commission (NUC) and the Small and 

Medium Enterprises Development Agency of Nigeria (SMEDAN) 

championing its integration into formal and non-formal education systems.

Within this context, communication plays a transformative role. 

Communication is not merely a supportive function in entrepreneurship 

education; it is an active driver of behaviour change, knowledge diffusion, 

and community mobilisation (Okafor & Chukwuemeka, 2023). Effective 

communication strategies determine whether entrepreneurship education 

reaches its intended beneficiaries, whether it resonates with youth, and 

whether it fosters the behavioural and attitudinal shifts necessary for 

sustainable development. From mass media campaigns to interpersonal 

community dialogues, communication shapes the cultural and cognitive 

environment in which entrepreneurial learning occurs.

Sustainable development, as articulated in the United Nations 2030 

Agenda, demands a holistic approach to growth that integrates economic 

vitality, social equity, and environmental stewardship. Entrepreneurship 

education, when effectively communicated and implemented, can serve as a 

bridge between these pillars, enabling individuals to create enterprises that 

are not only economically profitable but also socially responsible and 

environmentally conscious (Akinwale & Tijani, 2024). However, the 

realisation of this potential depends significantly on how entrepreneurship 

education is communicated, promoted, and embedded in social 

consciousness.
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Despite growing scholarly interest in entrepreneurship education and 

sustainable development, there remains a significant knowledge gap 

concerning the specific communication strategies that enhance the 

effectiveness of entrepreneurship education in promoting sustainable 

development in Nigeria. Existing literature has largely focused on 

curriculum content, policy frameworks, and economic outcomes, while 

neglecting the communicative dimensions that mediate between education 

and development impact (Nwosu, Eze, & Adeola, 2023). This study 

addresses this gap by examining how communication serves as both a 

vehicle and a catalyst for entrepreneurship education in Nigeria's sustainable 

development project.

Statement of the Problem

Nigeria faces a protracted crisis of youth unemployment, poverty, 

and underdevelopment that demands urgent and innovative educational 

responses. While entrepreneurship education has been increasingly 

integrated into Nigerian curricula and development programmes, its impact 

remains constrained by weak communication strategies that limit its reach, 

relevance, and resonance among students and youth (Eze & Okeke, 2023). 

Many entrepreneurship programmes suffer from poor visibility, inadequate 

stakeholder engagement, and disconnected messaging that fails to inspire 

meaningful behavioural change. Furthermore, there is a notable absence of 

empirical and theoretical engagement with the role of communication in 

shaping the outcomes of entrepreneurship education in Nigeria. This gap 

undermines the capacity of entrepreneurship education to serve as an 

effective tool for sustainable development. Without robust communication 

frameworks, entrepreneurship education risks remaining an abstract 

institutional exercise rather than a transformative social intervention 

(Adeyemi & Bello, 2024). This study therefore examines how 

communication can be strategically harnessed to enhance the impact of 

Ebonyi State University Journal of Mass Communication
ISSN: 2449-0369,Vol. 14, Issue 2, September, 2026



www.ebsujmc.com

131

entrepreneurship education on sustainable development in Nigeria.

Objectives of the Study

The following objectives guide this study, to:

1. Examine the contributio of entrepreneurship education to sustainable 

development in Nigeria.

2. Analyse the role of communication in promoting entrepreneurship 

education among youths.

3. Evaluate the effectiveness of communication strategies in enhancing 

the impact of entrepreneurship education on in Nigeria.

Review of Related Literature 

 Overview of Sustainable Development and the Sustainable 

Development Goals (SDGs)

 Sustainable development refers to a pattern of resource use that 

meets present human needs without compromising the ability of future 

generations to meet their own needs. Originating from the Brundtland 

Commission's 1987 report Our Common Future, the concept integrates 

economic growth, social equity, and environmental stewardship as 

inseparable dimensions of human progress (United Nations, 2023). 

Sustainable development rejects the false binary between development and 

conservation, insisting that long-term prosperity is only achievable when 

ecological systems remain functional and social institutions are just and 

inclusive.

 The Sustainable Development Goals (SDGs), adopted by all 193 

United Nations member states in September 2015 as part of the 2030 agenda, 

represent the most ambitious and comprehensive global framework for 

operationalising sustainable development. The SDGs consist of 17 

interlinked goals and 169 speccific targets covering poverty eradication 

(SDG1), zero hunger (SDG 2), good health and well-being (SDG 3), quality 
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education (SDG 4), gender equality (SDG 5), clean water and sanitation 

(SDG 6), affordable and clean energy (SDG 7), decent work and economic 

growth (SDG 8), industry, innovation and infrastructure (SDG 9), reduced 

inequalities (SDG 10), sustainable cities (SDG 11), responsible consumption 

(SDG 12), climate action (SDG 13), life below water (SDG 14), life on land 

(SDG 15), peace, justice and strong institutions (SDG 16), and partnerships 

for the goals (SDG 17). Nigeria has formally committed to the SDGs through 

the Office of the Senior Special Adviser to the President on SDGs 

(OSSAPSDGs) and has aligned its National Development Plan 2021-2030 

with the 2030 Agenda (UNDP, 2023; Nigeria UN, 2024).

Entrepreneurship Education 

 Entrepreneurship education refers to deliberate instructional 

processes designed to develop entrepreneurial mindsets, skills, and 

competencies that enable individuals to recognise, evaluate, and pursue 

opportunities (Obasi & Nwosu, 2022). Sustainable development is the 

process of meeting present needs without compromising future generations' 

ability to meet their own, integrating economic, social, and environmental 

imperatives (Adeyemi & Bello, 2024). Communication in development 

denotes the strategic use of communication tools, channels, and processes to 

inform, engage, and mobilise communities toward development goals, 

fostering participation and knowledge exchange (Okafor & Chukwuemeka, 

2023).

Entrepreneurship education refers to structured teaching and 

learning processes that develop the knowledge, skills, attitudes and 

competencies required to identify opportunities, solve problems, innovate 

and create sustainable ventures. It goes beyond theoretical business 

knowledge by encouraging creativity, self-efficacy, opportunity recognition, 

risk management and practical enterprise development (Okolie et al., 2021; 

Egbetokun et al., 2024). In Nigeria, entrepreneurship education has become 

particularly important for preparing young people to become economically 
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self-reliant and contribute to employment creation and national 

development. Research shows that entrepreneurship education can 

strengthen students' opportunity recognition, creative problem-solving, self-

efficacy and networking abilities (Okolie et al., 2021). 

Sustainable development refers to development that meets present 

needs while protecting the ability of future generations to meet their own 

needs, balancing economic progress, social inclusion and environmental 

protection (United Nations, 2023). Communication for development 

complements these processes by facilitating knowledge sharing, 

participation, stakeholder engagement and collective action towards 

development objectives (Servaes & Lie, 2020). Thus, integrating 

entrepreneurship education with sustainable development and effective 

communication can promote innovation, self-reliance and inclusive 

development.

Entrepreneurship Education and Its Benefits to Sustainable 

Development in Nigeria

Entrepreneurship education occupies a strategic position in Nigeria's 

development agenda, serving as both an economic and social intervention. 

At its core, entrepreneurship education in Nigeria aims to shift the graduate 

mindset from job-seeking to job-creating, helping address the structural 

unemployment crisis that has plagued the country for decades. Institutions 

such as universities, polytechnics, and vocational training centres have, over 

the years, incorporated entrepreneurship courses and skill acquisition 

programmes into their curricula, reflecting a national recognition of the need 

to cultivate self-reliant citizens (Eze & Okeke, 2023).

The contribution of entrepreneurship education to sustainable 

development in Nigeria can be examined across multiple dimensions. 

Economically, entrepreneurship education empowers graduates to establish 

small and medium enterprises (SMEs) that contribute significantly to 
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national income, employment generation, and local productivity. In a 

country where the informal sector accounts for a substantial share of 

economic activity, the role of entrepreneurship education in formalising and 

scaling small businesses is particularly significant (Obasi & Nwosu, 2022).

Socially, entrepreneurship education promotes inclusivity by 

reaching marginalised groups, including women, youth from low-income 

backgrounds, and rural communities. Programmes such as the Youth 

Entrepreneurship Support (YES) initiative and various state government-

backed skill acquisition schemes have demonstrated that entrepreneurship 

education, when accessible and contextually relevant, can reduce social 

inequalities and promote upward mobility (Akinwale & Tijani, 2024). From 

an environmental perspective, entrepreneurship education increasingly 

incorporates principles of green entrepreneurship and environmental 

sustainability, encouraging young entrepreneurs to develop businesses that 

minimise ecological harm and promote resource efficiency. This aligns with 

Nigeria's commitments under the SDGs and the Paris Agreement, reflecting 

a growing awareness that economic development must be environmentally 

responsible (Adeyemi & Bello, 2024).

Despite these contributions, significant challenges persist. Funding 

deficits, poor infrastructure, inadequate mentorship, and weak linkages 

between educational institutions and industry continue to limit the 

effectiveness of entrepreneurship education in Nigeria. Moreover, the 

cultural environment, which often prioritises white-collar employment over 

entrepreneurship, presents a formidable barrier to the attitudinal 

transformation that entrepreneurship education seeks to achieve (Nwosu et 

al., 2023). Addressing these challenges requires not only curriculum reform 

but also robust communication strategies that reshape public perceptions and 

build an entrepreneurial culture among Nigerian youth.
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The Role of Communication in Facilitating Entrepreneurship 

Education Among the Youths

Communication is the lifeblood of entrepreneurship education 

promotion. It is through strategic communication that entrepreneurship 

education programmes are made visible, understood, and embraced by their 

target audiences. The following roles highlight how communication 

promotes entrepreneurship education among students and youth (Okafor & 

Chukwuemeka, 2023; Obasi & Nwosu, 2022). It ensures awareness creation. 

Communication serves as the primary tool for creating awareness about 

entrepreneurship education opportunities. Through radio jingles, social 

media campaigns, television programmes, and community announcements, 

potential beneficiaries are informed about available programmes, their 

content, and how to participate. Without effective awareness creation, even 

the most well-designed entrepreneurship programmes remain underutilized 

(Eze & Okeke, 2023).

       Attitude change and mindset shift. Communication strategies, 

particularly persuasive messaging and storytelling, play a vital role in 

reshaping societal attitudes toward entrepreneurship. By showcasing 

success stories of young entrepreneurs, communication challenges the 

dominant cultural narrative that equates professional success with formal 

employment, inspiring youth to consider entrepreneurship as a viable and 

prestigious career path (Akinwale & Tijani, 2024). It has facilitated 

knowledge dissemination. Communication channels serve as conduits for 

disseminating entrepreneurial knowledge, skills, and resources. Digital 

platforms, educational broadcasts, and community workshops facilitate the 

sharing of information on business development, financial literacy, and 

market access, democratising access to entrepreneurial knowledge across 

geographic and socioeconomic boundaries (Nwosu et al., 2023).
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              In addition, in the area of stakeholder mobilization. Effective 

communication mobilises a diverse range of stakeholders, including 

government agencies, private sector actors, civil society organisations, and 

development partners around entrepreneurship education initiatives. 

Strategic communication builds coalitions, fosters partnerships, and 

coordinates resources to sustain entrepreneurship education programmes 

over time (Adeyemi & Bello, 2024). Community Engagement and 

Participation. Participatory communication approaches, including focus 

group dialogues, community radio discussions, and peer-to-peer 

interactions, foster active community engagement with entrepreneurship 

education. These approaches ensure that entrepreneurship education is 

contextually relevant, culturally sensitive, and co-created with the 

communities it serves (Okafor & Chukwuemeka, 2023).

      Motivation and Inspiration. Communication through motivational 

speakers, mentorship narratives, and testimonial campaigns provides 

psychological inspiration to youth who may feel discouraged or uncertain 

about pursuing entrepreneurship. Inspirational communication addresses 

emotional barriers to entrepreneurial participation, building confidence and 

resilience among aspiring entrepreneurs (Obasi & Nwosu, 2022). It has 

ensured digital and social media engagement. The proliferation of digital 

technologies has expanded the communication landscape for 

entrepreneurship education. Social media platforms such as Twitter/X, 

Instagram, TikTok, and YouTube are increasingly deployed to deliver 

entrepreneurship content, connect entrepreneurs with mentors, and create 

online communities of practice among youth (Edim, Nwokoro, Asodike, & 

Ezegwu, 2026).  Policy advocacy and accountability. Communication also 

serves an advocacy function, enabling civil society and development actors 

to hold governments and institutions accountable for their commitments to 

entrepreneurship education. Policy advocacy campaigns, media 

investigations, and public forums create pressure for the sustained funding 
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and quality assurance of entrepreneurship programmes (Akinwale & Tijani, 

2024).

Effectiveness of Communication Approaches in Promoting the Benefits 

of Entrepreneurship Education in Nigeria

The effectiveness of communication strategies in enhancing 

entrepreneurship education's development impact is contingent on several 

interrelated factors, including reach, relevance, frequency, credibility, and 

feedback mechanisms (Okafor & Chukwuemeka, 2023). In Nigeria, studies 

have demonstrated that communication strategies that combine multiple 

channels tend to produce greater awareness, attitude change, and 

behavioural outcomes than single-channel approaches.

Social media has emerged as a particularly powerful communication 

strategy for entrepreneurship education, given Nigeria's rapidly growing 

internet penetration and the youth-skewed demographic structure of its 

population. Platforms such as Instagram and TikTok have enabled 

entrepreneurship educators and institutions to deliver short, engaging 

content that resonates with youth audiences, bypassing the limitations of 

traditional media (Eze & Okeke, 2023). Organisations such as the Tony 

Elumelu Foundation have effectively leveraged social media to promote 

entrepreneurship education, reaching hundreds of thousands of young 

Nigerians annually.

Community-based communication strategies, including town hall 

meetings, market dialogues, and community radio broadcasts, have proven 

effective in reaching underserved rural populations who may have limited 

access to digital technologies. These strategies foster a sense of ownership 

and participation among community members, increasing the likelihood that 

entrepreneurship education initiatives are locally adapted and sustained 

(Nwosu et al., 2023).
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However, the effectiveness of communication strategies is also 

constrained by factors such as digital literacy gaps, infrastructural deficits, 

language barriers, and misinformation. In many rural and semi-urban 

contexts, poor network connectivity limits the reach of digital 

communication, while low literacy levels may hinder comprehension of 

written materials. These challenges necessitate the adoption of culturally 

appropriate, multilingual, and community-driven communication 

approaches that are inclusive and accessible (Adeyemi & Bello, 2024). 

Ultimately,  the most effective communication strategies for 

entrepreneurship education in Nigeria are those that are evidence-based, 

participatory, multi-channel, and aligned with the lived realities of their 

target audiences.

Empirical Review

  Edokpolor  (2020) examined the relat ionship between 

entrepreneurship education and the core values of sustainable development, 

with emphasis on the mediating role of entrepreneurial skills. The study 

adopted a correlational design and collected questionnaire data from 399 

Nigerian university undergraduates selected purposively. Findings showed a 

statistically significant and positive mediating role of entrepreneurial skills 

in the relationship between entrepreneurship education and sustainable 

development. The study implied that entrepreneurship education should 

emphasise practical skill acquisition to enhance sustainable development 

outcomes.

Ezegwu et al. (2026) examined how development communication 

strategies promote entrepreneurship education and youth empowerment in 

Nigeria. The study adopted a literature-based conceptual review, drawing on 

scholarly literature, policy documents, institutional reports and academic 

publications from 2020–2026. Through systematic conceptual and thematic 

analysis, it reviewed community radio, social media campaigns, 
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participatory communication, peer education, mobile communication and 

community engagement. Findings indicated that effective communication 

enhances awareness, participation, accessibility and acceptance of 

entrepreneurship programmes, although inadequate coordination, limited 

rural outreach, digital inequality and poor localisation remain challenges. 

The authors recommended inclusive, participatory, culturally relevant and 

technology-driven communication frameworks.

Ogunwoye et al. (2024) examined the impact of sustainable 

entrepreneurship education on entrepreneurial intention among students in 

public and private universities in Southwestern Nigeria. A survey design was 

used, involving 3,542 undergraduates selected from 26,898 students. 

Descriptive statistics, Mann–Whitney U-test and linear regression were 

employed. Findings revealed a significant positive impact of sustainable 

entrepreneurship education on entrepreneurial intentions. The researchers 

recommended government investment in entrepreneurial infrastructure and 

skill-acquisition facilities, particularly in private universities.

Theoretical Framework

Diffusion of Innovations Theory

This study is anchored on the Diffusion of Innovations Theory, 

originally propounded by Everett Rogers in 1962 and subsequently refined in 

later editions. The theory posits that innovations whether ideas, 

technologies, or practices spread through social systems via specific 

communication channels over time. Rogers identified five categories of 

adopters: innovators, early adopters, early majority, late majority, and 

laggards, each characterised by different levels of receptiveness to new ideas 

and practices (Rogers, 2003 cited in Ezegwu,  Nwodu,  & Jonah, 2021). 

      The theory identifies five key attributes that influence the rate of 

adoption of an innovation: relative advantage, compatibility, complexity, 

trialability, and observability. Innovations perceived as more advantageous, 
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compatible with existing values, easy to understand, testable, and visible in 

their outcomes are adopted more rapidly (Ogundimu & Lawal, 2022). 

Recent scholars have applied this theory to educational innovation and 

development communication contexts. Akinwale and Tijani (2024) 

employed the Diffusion of Innovations Theory to examine the adoption of 

digital entrepreneurship education tools among Nigerian university 

students, finding that perceived relative advantage and observability were 

the strongest predictors of adoption. Similarly, Nwosu et al. (2023) applied 

the framework to analyse the spread of sustainability communication 

programmes across Nigerian communities, demonstrating its utility in 

understanding how development messages diffuse through social networks.

The diffusion of innovations theory is particularly relevant to this 

study because it provides a conceptual framework for understanding how 

entrepreneurship education as an innovation in learning and development 

practice is communicated, adopted, and diffused across Nigerian society. By 

analysing the communication channels, opinion leaders, and social networks 

through which entrepreneurship education spreads, this study applies 

Rogers' framework to illuminate the mechanisms through which 

entrepreneurship education can achieve wider adoption and greater 

developmental impact in Nigeria.

Methodology

 This study adopts the desktop research method, also known as the 

library research method or secondary research approach. This involves the 

systematic collection, review, and synthesis of existing literature, scholarly 

articles, government documents, and relevant reports to generate insights on 

the research topic (Ogundimu & Lawal, 2022). It is particularly appropriate 

for conceptual and theoretical studies that seek to synthesise existing 

knowledge and identify patterns, gaps, and prospects in a given field of 

inquiry. Nyamari (2024) notes that desk research enables researchers to 
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leverage accumulated scholarly knowledge to generate new analytical 

insights, making it especially suited to policy-oriented communication 

research. Scholars such as Akinwale and Tijani (2024) and Nwosu et al. 

(2023) have similarly adopted this approach in recent studies examining 

communication, education, and development in the Nigerian context.

Discussion of Findings

The findings of this study indicate that entrepreneurship education 

makes important contributions to sustainable development in Nigeria by 

promoting entrepreneurial skills, self-reliance, employment creation, 

innovation and social inclusion. The reviewed literature shows that 

entrepreneurship education can move young people beyond job seeking 

towards opportunity recognition and enterprise creation. This finding agrees 

with Edokpolor (2020), who found that entrepreneurial skills significantly 

mediated the relationship between entrepreneurship education and 

sustainable development. It also supports Ogunwoye et al. (2024), whose 

findings showed that sustainable entrepreneurship education significantly 

increased students' entrepreneurial intentions. These findings are consistent 

with the United Nations (2023), which emphasises the need for accelerated 

action towards quality education, decent work and inclusive economic 

development.

The second finding shows that communication plays a significant 

role in promoting entrepreneurship education among Nigerian youths. 

Social media, community radio, peer networks, interpersonal 

communication and participatory approaches increase awareness, facilitate 

knowledge sharing and encourage participation. This agrees with Ezegwu et 

al. (2026), who found that development communication improves 

awareness, accessibility, participation and acceptance of entrepreneurship 

programmes. From the perspective of Diffusion of Innovations Theory, 

communication channels facilitate the movement of entrepreneurial ideas 
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through social systems, while opinion leaders and peer networks can 

encourage adoption. This finding is particularly relevant to Nigeria, where 

the United Nations has identified digital connectivity, innovation, education 

and jobs as important pathways for accelerating SDG implementation 

(United Nations in Nigeria, 2024).

The third finding reveals that communication approaches are most 

effective when they are multi-channel, participatory, accessible, credible and 

adapted to the circumstances of the target audience. However, digital 

inequality, poor infrastructure, inadequate coordination, language barriers 

and limited rural outreach can reduce effectiveness. This finding extends 

Ezegwu et al. (2026), who identified similar communication barriers. It also 

supports Diffusion of Innovations Theory because adoption is influenced by 

how easily an innovation is understood, accessed, observed and considered 

compatible with existing social conditions. Therefore, effective 

communication is not simply about disseminating entrepreneurship 

information; it must facilitate understanding, interaction, trust and eventual 

adoption of entrepreneurial knowledge and practices.

Conclusion

Based on the findings of the study, the paper concludes that 

entrepreneurship education can contribute substantially to sustainable 

development in Nigeria by developing entrepreneurial skills, encouraging 

self-reliance, supporting employment creation, promoting innovation and 

strengthening social inclusion. However, the developmental benefits of 

entrepreneurship education cannot be fully realised through education alone. 

Communication is a critical mechanism through which entrepreneurial 

knowledge, opportunities and practices are made known, understood and 

adopted by young people.

The study further concludes that communication approaches such as 

social media, community radio, peer networks, interpersonal 
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communication and participatory community engagement can strengthen 

the reach and usefulness of entrepreneurship education. Their effectiveness, 

however, depends on accessibility, credibility, relevance, consistency and 

adaptation to the needs of different youth populations. The findings also 

show that digital inequality, inadequate infrastructure, weak coordination 

and limited rural outreach can restrict the effectiveness of communication 

efforts.

 Viewed through the Diffusion of Innovations Theory, 

entrepreneurship education can achieve wider developmental outcomes 

when appropriate communication channels, social networks and opinion 

leaders facilitate the adoption of entrepreneurial ideas and practices. The 

study therefore concludes that strengthening the communication dimension 

of entrepreneurship education is essential to maximising its contribution to 

sustainable development and to advancing Nigeria's progress towards 

relevant Sustainable Development Goals.

Recommendations

Based on the findings, the study recommends that:

1. Government and educational institutions should strengthen practical 

entrepreneurship education to develop skills for innovation, self-

reliance and sustainable enterprise creation.

2. Government agencies and institutions should use social media, 

community radio, peer networks and interpersonal communication 

to improve youths' awareness and participation in entrepreneurship 

education.

3. Entrepreneurship programmes should adopt inclusive and 

participatory communication approaches, using accessible 

languages, feedback mechanisms and youth involvement to improve 

relevance, adoption and contribution to sustainable development.
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