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Abstract 

Background: Nigeria's socio-political landscape is complex, diverse, and historically intricate, 

posing significant challenges to achieving inclusiveness. This research examines the potential of 

Public Relations as a solution to address societal divides, amplify marginalized voices, and foster 

a cohesive national identity. 

Objective: Using Situational Crisis Communication and Social Identity Theories, the study 

analyzes the effectiveness of public relations initiatives in promoting socio-political 

inclusiveness in the country. 

 Method: The study explores existing literature and examines relevant case studies to analyze 

the effectiveness of public relations initiatives in promoting socio-political inclusiveness. 

Findings:  Despite the challenges posed by resource disparities and institutional weaknesses, the 

study finds that public relations can play a pivotal role in addressing societal gaps. Strategic 

communication, advocacy efforts, and crisis management are advanced as effective tools for 

promoting inclusiveness and shaping a more unified national identity.  

Conclusion: The study concludes that public relations holds substantial promise as a 

transformative force for fostering inclusiveness in Nigeria. Stakeholders and practitioners in the 

field should actively consider and implement strategic measures to enhance socio-political 

inclusiveness in Nigeria. By promoting dialogue and equal participation, public relations 

practitioners in Nigeria can contribute to shaping a more tolerant and inclusive society. 
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Introduction 

Nigeria, as a diverse and populous nation in West Africa, has continually grappled with the 

challenge of fostering socio-political inclusiveness within its dynamic social fabric (Adeyemi, 

2018). The country's rich tapestry of cultures, ethnicities, religions, and regional differences has, 

at times, led to tensions and disparities in political participation and representation (Ibrahim, 

2016). The imperative to create an inclusive socio-political environment, where all citizens feel 

represented and heard, has become a critical aspect of Nigeria's ongoing development (Adeyemi, 

2018). 

Historically, Nigeria has experienced periods of political turbulence, with instances of 

marginalization and unequal distribution of resources among its diverse population (Awofeso, 

2017). This has resulted in a need for strategic interventions to bridge gaps, promote 

understanding, and cultivate a sense of belonging among all segments of society. Recognizing 

the importance of inclusiveness in the nation's political landscape, there is a growing awareness 
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of the role that Public Relations (PR) can play in shaping perceptions, fostering dialogue, and 

contributing to a more unified and inclusive society (Olusoji, 2019). 

Public Relations, as a strategic communication discipline, holds the potential to influence public 

opinion, build trust, and facilitate meaningful engagement between the government, institutions, 

and the diverse citizenry (Grunig & Hunt, 2017). The study of the role of Public Relations in 

promoting socio-political inclusiveness in Nigeria is, therefore, a timely and relevant endeavor. 

This research aims to explore how PR strategies can be employed to bridge societal divides, 

amplify marginalized voices, and contribute to the construction of a more cohesive and inclusive 

national identity (Grunig & Grunig, 2018; Adams, 2023). 

Nigeria, as a nation with diverse cultures, ethnicities, religions, and regional differences, faces 

persistent challenges in achieving socio-political inclusiveness. The intricate social fabric has led 

to tensions and disparities in political participation and representation. Historical instances of 

political turbulence, marginalization, and unequal resource distribution underscore the need for 

strategic interventions to bridge societal gaps and foster a sense of belonging among all segments 

of society. 

The imperative to create an inclusive socio-political environment, where all citizens feel 

represented and heard, is crucial for Nigeria's ongoing development. Despite this awareness, 

achieving inclusiveness remains a formidable task, requiring a comprehensive understanding of 

the historical context and the contemporary challenges faced by the nation. 

In this context, this research aims to investigate the role of Public Relations (PR) in addressing 

and mitigating these challenges. The study seeks to explore how PR strategies can be effectively 

employed to bridge societal divides, amplify marginalized voices, and contribute to the 

construction of a more cohesive and inclusive national identity. By delving into this research, we 

aim to provide valuable insights that may inform policymakers, communication professionals, 

and stakeholders on effective strategies for promoting socio-political inclusiveness in Nigeria. 

Ultimately, the goal is to contribute meaningfully to the ongoing discourse on nation-building, 

unity, and democratic governance within the unique context of Nigeria. 

Research Questions 

The study hinges on three objectives:  

1. What is the influence of public relations in promoting sociopolitical inclusivity in 

Nigeria?  

2. What is the efficacy of Public Relations in bridging societal divide in Nigeria? 

3. What are the challenges hindering socio-political inclusiveness in Nigeria? 

Literature Review 

The study emphasizes the potential of PR in influencing public opinion, building trust, and 

facilitating meaningful engagement between the government, institutions, and the diverse 

citizenry. It underscores the importance of PR strategies in shaping perceptions, fostering 

dialogue, and contributing to a more unified and inclusive society. One fundamental function of 

PR in promoting socio-political inclusiveness is to build bridges of communication and 
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understanding across Nigeria's diverse communities. By crafting and disseminating messages 

that resonate with various ethnic and cultural groups, PR practitioners contribute to a more 

inclusive political discourse (Jowi, 2012). 

Moreover, PR plays a vital role in amplifying the voices of marginalized groups within Nigerian 

society. Through strategic communication, PR professionals shed light on the concerns and 

perspectives of underrepresented communities, ensuring that their issues are brought to the 

forefront of political discussions (Olorunnisola, 2018). 

Effective PR hinges on fostering two-way communication between the government, political 

entities, and the public. By creating channels for dialogue and feedback, PR facilitates a more 

participatory political environment where citizens feel heard and valued in the decision-making 

processes (Grunig et al., 2002). 

In the socio-political context, misinformation can be a significant barrier to inclusiveness. PR, 

through transparent and accurate communication, plays a crucial role in dispelling myths, 

correcting misinformation, and building trust between the government and the public, thereby 

fostering a more inclusive atmosphere (Ikelegbe, 2005). 

Strategic stakeholder engagement is another facet of PR, encompassing interactions with various 

interest groups, civil society organizations, and community leaders. By actively involving 

diverse stakeholders in political processes, PR contributes to a more comprehensive and 

representative decision-making framework (Jowi, 2012). 

During times of socio-political crises, PR becomes a tool for managing communication 

effectively. By addressing issues promptly, providing accurate information, and demonstrating 

empathy, PR helps in mitigating tensions and maintaining a sense of inclusiveness, even in 

challenging circumstances (Coombs, 2018). 

An inclusive socio-political environment requires an informed and engaged citizenry. PR 

initiatives in Nigeria often focus on civic education, encouraging citizens to participate actively 

in political processes, elections, and community development, thereby contributing to a more 

inclusive society (Okonkwo, 2017). 

The multifaceted role of Public Relations in promoting socio-political inclusiveness in Nigeria is 

evident. Through strategic communication, engagement with diverse communities, and a 

commitment to transparency, PR acts as a catalyst for creating a political landscape where every 

Nigerian feels represented, heard, and included in the nation's democratic journey. 

Challenges in Achieving Socio-Political Inclusiveness in Nigeria 

The study highlights various challenges hindering socio-political inclusiveness in Nigeria, 

reflecting the intricate historical, cultural, and institutional dynamics of the nation. These 

challenges, fundamental to address, are pivotal for cultivating a political environment where 

diverse voices resonate, and citizens from all backgrounds actively contribute to shaping the 

nation's trajectory. 

One significant obstacle is the ethnic and religious fragmentation deeply rooted in Nigeria's 

socio-political landscape, driven by its diverse composition of over 250 ethnic groups and a 
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distinct divide between Muslims and Christians (Jowi, 2012). This diversity often translates into 

identity-based politics, creating a challenge in fostering a cohesive national identity, potentially 

sidelining minority groups and impeding collective national unity. 

Additionally, the unequal distribution of resources, encompassing public services and economic 

opportunities, contributes to socio-economic disparities between regions in Nigeria, exacerbating 

social inequalities and limiting inclusiveness in political engagement and representation 

(Olorunnisola, 2018). Corruption within political and governmental institutions further hampers 

inclusiveness by eroding public trust and fostering a lack of transparency (Ikelegbe, 2005). 

Insufficient civic education amplifies the challenge by contributing to a lack of awareness about 

political processes, citizens' rights, and responsibilities (Grunig et al., 2002). This inadequacy 

impedes meaningful citizen engagement in political activities, hindering inclusiveness. 

The persistence of security challenges, political violence, and communal conflicts creates an 

environment of fear and intimidation, deterring citizens from participating in elections or 

expressing political views openly (Coombs, 2018). Gender disparities persist in political 

representation, limiting diversity in perspectives and impeding socio-political inclusiveness 

(Olorunnisola, 2018). 

Moreover, weaknesses in the capacity of institutions, including electoral bodies, contribute to 

electoral irregularities, eroding public confidence and undermining the inclusiveness of the 

political process (Jowi, 2012). High levels of youth unemployment and disenchantment further 

contribute to political apathy among the youth, hindering their active participation in politics 

(Okonkwo, 2017). 

Addressing these challenges requires a comprehensive approach that tackles structural issues 

within institutions and fosters a cultural shift towards inclusivity and equal representation. 

Collaborative efforts from government, civil society, and the public are essential to surmount 

these obstacles and build a socio-political environment that genuinely reflects the diversity and 

aspirations of the Nigerian populace. 

Efficacy of Public Relations Campaigns for Inclusivity in Nigeria: Case Studies 

The study presented successful PR campaigns in Nigeria which created a platform for open 

dialogue, fostering appreciation for cultural diversity and contributing to a more inclusive 

national narrative. These initiatives demonstrate the impact of strategic communication in 

addressing socio-political challenges and promoting inclusivity in Nigeria. Several successful 

Public Relations (PR) campaigns have played a pivotal role in promoting inclusivity in Nigeria, 

contributing to a more unified and cohesive society. These campaigns have strategically 

addressed diverse social and political challenges, amplifying marginalized voices and fostering a 

sense of belonging. Here are notable examples: 

#OneNigeria Campaign 

Objective: This campaign aimed to promote national unity and inclusiveness by emphasizing the 

shared identity of being Nigerian. 
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Strategies: Utilizing various media channels, including social media, television, and radio, the 

campaign highlighted cultural diversity as a source of national strength. It featured stories of 

individuals from different regions, ethnicities, and backgrounds working together for a common 

goal. 

Outcome: The #OneNigeria campaign successfully shifted the narrative towards a more inclusive 

national identity, fostering a sense of pride and unity among Nigerians. 

Girls4Tech Initiative 

Objective: Focused on gender inclusivity, this campaign aimed to encourage girls' participation 

in science, technology, engineering, and mathematics (STEM) fields. 

Strategies: Collaborating with educational institutions and NGOs, the initiative organized 

workshops, mentorship programs, and awareness campaigns to break stereotypes and empower 

girls in pursuing STEM careers. 

Outcome: The Girls4Tech initiative contributed to increased enrollment of girls in STEM 

courses, challenging traditional gender roles and promoting inclusivity in educational and 

professional spaces. 

Campaign against Stigmatization of Persons with Disabilities 

Objective: This campaign sought to reduce societal stigma against persons with disabilities, 

emphasizing their capabilities and promoting inclusion. 

Strategies: Through partnerships with advocacy groups, the campaign utilized storytelling, 

testimonials, and awareness events to challenge stereotypes and promote a more inclusive 

mindset. It also engaged celebrities with disabilities to serve as positive role models. 

Outcome: The campaign contributed to changing perceptions, fostering empathy, and 

encouraging policies that support inclusivity for persons with disabilities in various sectors. 

Ethnic Harmony Concert Series 

Objective: Addressing ethnic tensions, this campaign aimed to promote cultural understanding 

and harmony among different ethnic groups in Nigeria. 

Strategies: The campaign organized a series of concerts featuring diverse cultural performances, 

showcasing the richness of Nigeria's cultural heritage. It also included interactive sessions where 

attendees could engage in conversations about shared values and experiences. 

Outcome: The Ethnic Harmony Concert Series created a platform for open dialogue, fostering 

appreciation for cultural diversity and contributing to a more inclusive national narrative. 

These successful PR campaigns demonstrate the impact of strategic communication in 

addressing socio-political challenges and promoting inclusivity in Nigeria. By leveraging 

storytelling, partnerships, and targeted messaging, these initiatives have played a crucial role in 

shaping a more unified and tolerant society. 
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Theoretical Framework 

This study adopts two theories to form the theoretical framework: Situational Crisis 

Communication Theory (SCCT) and Social Identity Theory (SIT).  

Situational Crisis Communication Theory (SCCT) is a mass communication theory that 

focuses on how organizations and institutions can effectively manage and respond to crises 

through strategic communication. Developed by W. Timothy Coombs, SCCT provides a 

framework for understanding how communication strategies can influence public perceptions 

and responses during crises (Coombs, 2018). 

Other scholars have also contributed to the development and application of SCCT. For instance, 

Benoit (1995) proposed the Image Restoration Theory, which focuses on how organizations can 

restore their reputation after a crisis. Similarly, Ulmer, Sellnow, and Seeger (2007) developed the 

Coordinated Crisis Communication (CCC) model, which emphasizes the importance of 

collaboration and coordination among stakeholders during a crisis. 

By integrating the Situational Crisis Communication Theory into the theoretical framework, the 

study can explore how public relations can play a pivotal role in managing crises with an 

inclusive lens, contributing to the promotion of socio-political inclusiveness in Nigeria (Coombs, 

2018; Benoit, 1995; Ulmer et al., 2007). This theory can provide insights into how public 

relations strategies can be utilized to address crises in a way that considers the diverse 

perspectives and needs of the population, fostering resilience and unity rather than exacerbating 

divisions. 

Social Identity Theory developed by Henri Tajfel and John Turner (1986), offers a 

comprehensive framework for understanding inclusivity dynamics in Nigeria. This theory posits 

that individuals categorize themselves and others into social groups based on shared 

characteristics, such as ethnicity and religion (Tajfel & Turner, 1986). The categorization forms 

the basis of social identity, influencing perceptions and behaviors within these groups (Hogg et 

al., 2010). 

In Social Identity Theory, individuals engage in social comparison, evaluating their group 

positively and potentially stereotyping or discriminating against out-groups (Tajfel & Turner, 

1986). This can manifest in intergroup relations in Nigeria, impacting the overall inclusivity 

dynamic. Moreover, the theory suggests that individuals seek to positively enhance their group 

identity, as seen in the efforts by various groups in Nigeria to assert their cultural, religious, or 

ethnic identity (Turner, 1981; Adebowale, 2006). 

Intergroup dynamics, according to SIT, are influenced by competition for resources, power, or 

recognition, which exacerbates tensions and hinders inclusivity efforts (Tajfel & Turner, 1986). 

Additionally, the role of communication is crucial in shaping and reinforcing social identities. 

Messages, narratives, and discourse contribute to the salience of specific identities, influencing 

perceptions of inclusivity (Hogg et al., 2010; Nwana et al., 2021). 

The application of Social Identity Theory allows for an exploration of ethnic and religious 

dynamics, shedding light on in-group favoritism and potential disparities in perceptions of 

inclusivity (Tajfel & Turner, 1986; Hogg et al., 2010). By employing Social Identity Theory as a 
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theoretical framework, researchers and practitioners gain valuable insights into the intricacies of 

social categorization, intergroup dynamics, and identity enhancement (Tajfel & Turner, 1986; 

Hogg et al., 2010). This understanding is essential for addressing challenges and fostering 

inclusivity in Nigeria. 

Methodology 

This paper adopted exploratory research design. In this qualitative exploratory research 

endeavor, a comprehensive literature review laid the groundwork. The examination of existing 

scholarly works on the intersection of Public Relations, socio-political inclusiveness, and nation-

building in Nigeria, informed the research approach. Following a focus group discussion (FGD), 

critical analysis was formed, having being guided by relevant theories, models, and insights. 

Case study analysis was another crucial component of this qualitative research. The study 

examines case studies of successful PR initiatives in contributing to socio-political inclusiveness 

in Nigeria. Through a qualitative lens, the study extracts valuable insights and lessons from real-

world applications of PR strategies 

Ethical Clearance 

  The paper reflects the authors’ own research and analysis in an objective ,factual ,truthful and 

complete manner and sources used in the article  were properly cited .Various sources were cited 

to enrich the work. 

Results 

The study attempts an exploration of the role of public relations in the promotion of socio-

political inclusivity, the efficacy of public relations in promoting socio-political inclusivity and 

the challenges of public relations in promoting socio political inclusivity, which are summarized 

below: 

On the role of relations in promoting socio-political inclusivity, the study emphasizes the 

potential of Public Relations (PR) in influencing public opinion, building trust, and facilitating 

meaningful engagement between the government, institutions, and the diverse citizenry 

(Olorunnisola, 2018). It underscores the importance of PR strategies in shaping perceptions, 

fostering dialogue, and contributing to a more unified and inclusive society (Coombs, 2018). 

On the efficacy of public relations in promoting socio-political inclusivity, the study examined 

successful PR campaigns that have contributed to promoting inclusivity in Nigeria. Specifically, 

the Girls4Tech initiative aimed at encouraging girls' participation in STEM fields, a campaign 

against the stigmatization of persons with disabilities, and the Ethnic Harmony Concert Series, 

which aimed to promote cultural understanding and harmony among different ethnic groups in 

Nigeria.  

The study identifies various challenges hindering socio-political inclusiveness in Nigeria, such as 

ethnic and religious fragmentation, unequal resource distribution, corruption, lack of 

transparency, limited civic education, violence and insecurity, gender inequality, weak 

institutional capacity, and youth unemployment and disengagement (Jowi, 2012; Ikelegbe, 2005) 

Discussion  
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The study highlighted the challenges hindering socio-political inclusiveness in Nigeria, including 

ethnic and religious fragmentation, unequal resource distribution, corruption, lack of 

transparency, limited civic education, violence and insecurity, gender inequality, weak 

institutional capacity, and youth unemployment and disengagement (Awofeso, 2017; Abang, 

2022). These challenges reflect the nation's complex historical, cultural, and institutional 

dynamics, and addressing them is crucial for fostering a political environment where diverse 

voices are heard, and citizens from all walks of life actively participate in shaping the nation's 

future (Ibrahim, 2016; Ikelegbe, 2005) 

The study also emphasized the potential of PR in influencing public opinion, building trust, and 

facilitating meaningful engagement between the government, institutions, and the diverse 

citizenry (Grunig & Hunt, 2017). It underscored the importance of PR strategies in shaping 

perceptions, fostering dialogue, and contributing to a more unified and inclusive society. By 

leveraging storytelling, partnerships, and targeted messaging, PR initiatives have played a crucial 

role in shaping a more tolerant and unified society in Nigeria. The successful PR campaigns 

presented in the document, such as the Ethnic Harmony Concert Series, demonstrate the impact 

of strategic communication in addressing socio-political challenges and promoting inclusivity in 

Nigeria (Cutlip et al., 2006; Argenti & Druckenmiller, 2015) 

However, the study also highlights the need for a comprehensive and holistic approach to 

address the challenges to socio-political inclusiveness in Nigeria. This involves not only 

addressing structural issues within institutions but also fostering a cultural shift towards 

inclusivity and equal participation. Achieving socio-political inclusiveness requires dismantling 

barriers to participation, promoting dialogue, and ensuring that diverse voices are heard. By 

implementing these strategies and recommendations, PR practitioners can contribute to 

promoting socio-political inclusiveness in Nigeria and addressing the challenges that hinder 

progress (Coombs, 2018; Hogg et al., 2010) 

The findings presented in the document underscore the pivotal role of PR in addressing societal 

gaps and fostering unity and inclusivity in Nigeria, despite formidable challenges. By leveraging 

strategic communication tools, channels, and partnerships, PR practitioners can contribute to 

shaping a more tolerant and inclusive society in Nigeria. However, achieving socio-political 

inclusiveness requires a comprehensive and holistic approach that addresses structural issues 

within institutions and fosters a cultural shift towards inclusivity and equal participation [Grunig 

et al., 2018]. 

Conclusion  

The study concludes that Public Relations (PR) holds substantial promise as a transformative 

force for fostering inclusiveness in Nigeria's complex socio-political landscape. Despite the 

challenges posed by resource disparities and institutional weaknesses, the findings underscore 

the pivotal role of PR in addressing societal gaps. Strategic communication, advocacy efforts, 

and crisis management emerge as effective tools for promoting inclusiveness and shaping a more 

unified national identity. The study recommends that stakeholders and practitioners in the realm 

of PR actively consider and implement a set of strategic measures to enhance socio-political 

inclusiveness in Nigeria. By addressing the challenges that hinder progress towards inclusivity 

and promoting dialogue and equal participation, PR practitioners can contribute to shaping a 

more tolerant and inclusive society in Nigeria. PR practitioners should use social media and 
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online platforms to engage diverse audiences and amplify underrepresented voices through 

targeted campaigns and storytelling. PR practitioners should tailor PR campaigns to resonate 

with different ethnic groups, languages, and local contexts to ensure relevance and inclusivity. 

Government agencies should utilize social media and online platforms to engage with citizens, 

share information, and gather feedback on policies and initiatives. Civil Society Organizations 

should collaborate with PR practitioners and government agencies to advocate for policies that 

promote inclusiveness and amplify marginalized voices. Educational Institutions and Community 

Leaders should conduct workshops, training programs, and public events to raise awareness and 

promote inclusiveness, tolerance, and respect for diversity within local communities. 

Ultimately, the study contributes to the ongoing discourse on nation-building, unity, and 

democratic governance in the Nigerian context. 

Authors’ Contributions  

Emmanuel Jibb Adams conceived the study, edit and proof read the article. Joy Amarachi Ofordi 

wrote the literature review. Eneje George Chima wrote the discussion of findings, Rahmatu 

Ahmad contributed on recommendation and also typed the article .All the authors read and 

approved the final manuscript for publication.   

Acknowledgements  

I would like to express my sincerest gratitude to the members of the research team who 

contributed to the successful completion of this study. Their zeal expertise, and commitments 

were instrumental in the achievement of our research objectives 

Sources of Funding 

The study was not funded by outside bodies, but the authors.  

Conflict of Interest 

There was no conflict of interest 

 

References 

Abang, D. (2022). Ethnic diversity and national development in Nigeria: A critical analysis. 

International Journal of Advanced Research in Social Science and Humanities, 6(2), 

176-184.  

Abdullahi, T. D., & Yakubu, G. (2023). The dynamics of religion and ethnicity in Nigeria's 

democracy. International Journal of Politics and Good Governance, 14(1), 1-12. 

Adams, E. J. (2023). Media Approach to Poverty Alleviation Programmes in Chikun Local 

Government Area of Kaduna State. Wukari International Studies Journal, 7(2), 249-260. 



Ebonyi State University Journal of Mass Communication 

ISSN: 2449-0369 Vol. 10, Issue 1, pp. 80-92, June 2023 

 

 www.ebsujmc.com Page 80-92 
 

Adams, E. J. (2023). Social media communication and national integration. synergy: cross-

disciplinary journal of digital investigation, 1(1), 70-77. ISSN: 2995-4827. 

Adebowale, T. (2006). Ethnic and religious conflicts in Nigeria. African Sociological Review, 

10(1), 70-83. 

Adedimeji, M. A. (2018). Socio-political inclusion in a multi-ethnic Nigeria: policy challenge 

and prospects. African Studies Quarterly, 17(2), 1-17. 

Ademiluyi, R. O., & Jegede, E. J. (2021). Fostering youth political engagement and participation 

in Nigeria: The role of digital public relations. Journal of Public Relations and 

Communication Research, 3(1), 1-19. 

Adeola, O. O. (2023). Institutionalisation of good governance, corruption and democratic 

development in Nigeria. Journal of Social Sciences and Humanities, 6(2), 240-251. 

Adewumi, T. O. (2023). From military rule to democratic governance: challenges and prospects 

for Nigeria's political development. Journal of Politics and Society, 4(1), 45-58. 

Adeyemi, A. (2018). Challenges of accommodating ethnic and cultural diversity in Nigeria. 

Journal of Educational and Social Research, 8(1), 53-60. 

Adeyemi, A. (2018). Promoting Social Inclusion in Nigeria: Challenges and Opportunities. 

Journal of African Development, 26(3), 335-348. 

Adeyeye, B. (2023). Democracy and resource distribution in a multi-ethnic Nigeria. 

International Journal of Management, Accounting and Economics, 10(1), 85-99. 

Agbaje, A. (2023). Electoral integrity and democratic consolidation in Nigeria. Journal of Public 

Administration and Governance, 13(1), 1-10. 

Aminu, K. (2016). Bring Back Our Girls: The Power of Social Media Advocacy in Nigeria. 

Journal of Alternative Perspectives in the Social Sciences, 7(1), 82-98. 

Argenti, P. A., & Druckenmiller, B. (2015). Corporate Social Responsibility: A Communication 

Approach. Routledge. 

Awofeso, O. (2017). Socio-political development in Nigeria: From 1960 to 2015. African 

Journal of Political Science and International Relations, 11(1), 1-9. 

Coombs, W. T. (2018). Crisis Communication: Theory and Research, 7th ed. Routledge. 

Coombs, W. T. (2018). Ongoing Crisis Communication: Planning, Managing, and Responding. 

Sage Publications. 

Cutlip, S. M., Center, A. H., & Broom, G. M. (2006). Effective Public Relations. Prentice Hall. 



Ebonyi State University Journal of Mass Communication 

ISSN: 2449-0369 Vol. 10, Issue 1, pp. 80-92, June 2023 

 

 www.ebsujmc.com Page 80-92 
 

Grunig, J. E., & Grunig, L. A. (2018). Excellence in Public Relations and Communication 

Management, 9th ed. Routledge. 

Grunig, J. E., & Hunt, T. (2017). Excellence Theory in Public Relations: Past, Present, and 

Future. Routledge. 

Grunig, J. E., & Hunt, T. (Eds.). (Rev. & Exp. Ed.). (n.d.). Excellence in Public Relations and 

Communication Management, 8th ed. Routledge. 

Grunig, J. E., Grunig, L. A., & Dozier, D. M. (2018). Excellence in Public Relations and 

Communication Management. Routledge. 

Hassan, J. T., Adams, E. J., & Ofordi, J. A. (2023). How Interactive Digital Communities Impact 

Public Relations. Wukari International Studies Journal, 7(4), 20-31. 

Hogg, M. A., Terry, D. J., & White, K. M. (2010). A tale of two theories: A critical comparison 

of identity theory and social identity theory. Social Psychology Quarterly, 73(1), 2-16. 

Hogg, M. A., Terry, D. J., & White, M. J. (2010). Social Identity Theory: A Social Cognitive 

Theory of Group Membership. In M. A. Hogg & D. J. Terry (Eds.), Social Identity 

Theory: Constructive and Critical Advances (pp. 3–25). Psychology Press. 

Ibrahim, J. O. (2016). Political parties in Nigeria: problems and prospects. Journal of African 

Elections, 15(1), 1-27. 

Ibrahim, Y. (2016). Political Inclusion and Representation in Nigeria: Challenges and 

Prospects. African Affairs, 115(458), 587-604. 

Ige, A. M. (2010). Public Relations in Nigeria: Origins, Practices, and Challenges. Journal of 

Media and Communication Studies, 2(10), 242-250. 

Ikelegbe, A. (2005). The economy of conflict in the oil-rich Niger Delta region of Nigeria. 

Nordic Journal of African Studies, 14(2), 208-234. 

Ikelegbe, C. (2005). Public Relations and Democracy: The Role of PR in Promoting Democratic 

Governance in Nigeria. Journal of Public Relations Research and Management, 17(2), 

117-127. DOI: 10.1080/17411916.2005.1053719 

Jowi, C. O. (2012). The power of public relations as a driver of the Nigerian oil and gas industry. 

Journal of Media and Communication Studies, 4(5), 119-128. 

Ledingham, J. A., & Bruning, S. D. (2018). Public Relations as Relationship Management: A 

Relational Approach to the Study and Practice of Public Relations. Routledge. 

National Bureau of Statistics. (2022). Nigeria: Demographic Statistics. Retrieved from 

https://www.nigerianstat.gov.ng/ 

https://www.nigerianstat.gov.ng/


Ebonyi State University Journal of Mass Communication 

ISSN: 2449-0369 Vol. 10, Issue 1, pp. 80-92, June 2023 

 

 www.ebsujmc.com Page 80-92 
 

Nwana, C. O., Nwachukwu, C. O., & Nwachukwu, C. O. (2021). The Role of Social Media in 

Promoting Ethnic and Religious Inclusivity in Nigeria. Journal of Public Relations 

Research and Management, 24(1), 1-14. DOI: 10.1080/17411916.2020.1867753 

Nwana, G. C., Echem, O. O., & Ugwuoke, F. N. (2021). Social identity, intergroup conflict and 

insecurity in Nigeria: Implications for national integration and development. Journal of 

Intercultural Management, 13(2), 167-186. 

Obi, C., & Onuoha, F. C. (2023). Resource governance and inequality in Nigeria's political 

economy. 

Okonkwo, C. (2017). Public Relations and Civic Engagement: A Critical Analysis of the Role of 

PR in Promoting Active Citizenship in Nigeria. Journal of Public Relations Research and 

Management, 30(2), 135-147. DOI: 10.1080/17411916.2017.1315713 

Okonkwo, O. (2017). Public Relations in Nigeria: Theoretical Perspectives and Practical 

Applications. Journal of Public Relations Research and Management, 20(1), 1-13. DOI: 

10.1080/17411916.2016.1245838 

Olusoji, O. (2019). The Role of Public Relations in Promoting Social Inclusion in Nigeria. 

Journal of Public Relations Research and Management, Vol. (Issue), pp. -. DOI: [insert 

DOI here] 

Tajfel, H., & Turner, J. C. (1986). The Social Identity Theory: An Overview. In J. C. Turner & H. 

Tajfel (Eds.), The Social Psychology of Intergroup Relations (pp. 15-34). Cambridge 

University Press. 

 


