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ABSTRACT 
This study examined the approaches and patterns of public relations in reinstilling guest confidence in hotel security 

and safety in Port Harcourt. The main objective of the study was to investigate the strategies utilised by hotels in 

reinstilling guest confidence in hotel security and safety through public relations. The study focused on three hotels 

namely: Liberty Hotel, City Express Hotel and Visa Karina Hotel. The study was guided by the cognitive theory and 

Stakeholder theory. The research design used in the study was descriptive survey method.  The population of the 

study was in two streams, comprising a sum of 88 staff of Liberty Hotel, City Express Hotel and Visa Karina Hotel. 

While the second stream comprised 117 guests of the hotels. The researcher used the census sampling technique on 

the hotel staff, while accidental sampling technique was used to identify the hotel guests that provided information 

for the study. The instrument used for data gathering was the questionnaire. Pearson Product-Moment Correlation 

Coefficient was used to check for reliability of the instrument. The data elicited from the respondents were presented 

on frequency tables and analysed using simple percentage and weighted mean score (WMS). Findings of the study 

revealed that the public relations strategy used by hotel in reinstilling guest confidence in the safety and security 

of the hotels include projecting a positive image of the hotel; using public relations agents; observing adherence to 

safety and security protocols; staff training; placing notices in the hotel premises; and to a low extent, 

organising/promoting events. Also, the public relations tools used by hotels in building guest confidence in the 

safety and security of the hotels include the use of hotel website, social media, customer service desk, flyers/posters 

and souvenirs. The study concludes that Visa Karina and City Express hotels seem to have put in considerable effort 

in putting measures in place to build on customer confidence in the safety and security of the hotels. However, much 

work needs to be done by Liberty hotel in this respect. Liberty hotel therefore has a task to build on customer 

confidence by improving on their safety and security measures. The study recommended that the hotels should 

include the mass media in their public relations strategy so as to increase audience visibility. Also, the hotels 

should imbibe dialogic communication in their public relations efforts so as to increase audience interactivity.  
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Introduction 

Hotels are one of the fastest-growing sectors in the tourism sector and it is an important aspect in 

the development of any country. The primary purpose of hotels is to provide travellers with 

shelter, food, refreshment, and similar services and goods, offering on a commercial basis for 

things that are customarily furnished within households but not available to people on a journey 

away from home. It is unavoidable that people need to go long distances away from home for on 

several reasons. The option of having an accommodation as provided by hotels on such sojourns 

serve as home away from home, and it is in this regard that hotels fit into the hospitality industry.  

In recent times, the hotel business in Nigeria is experiencing a major setback that threatens the 

attractiveness of the sector to prospective clients. There have been stories of kidnappings, 

robbery, ritual killings, deaths, mysterious occurrences, etc. in hotels in Nigeria. From time to 

time, the mass media, social media as well as societal discussions align on trending topics of 

such crimes and other forms of violence that happen in hotels that are meted out on people who 

have lodged in different hotels across Nigeria. For instance, in November 2021, Timothy 

Adegoke, a postgraduate student of the Obafemi Awolowo University (OAU), Ile-Ife, Osun 

State, was killed in Hilton Hotel and Resort, Ile Ife, in Osun State, where he lodged any 
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time, he was in the town to take his examinations in the school. He was based in Abuja but 

travelled to Ile-Ife on November 5th to sit for an examination at the school’s Distance Learning 

Centre (Ejekwonyilo, 2022). Cases like this occur almost on a regular basis in the different 

hotels across the country. 

 Hotels used to be places of recreation, relaxation and a safe haven for all and sundry. For 

those travelling from one part of the country to another, staying in hotels was fun if clients 

could afford the bills charged by the operators. No wonder there are cases of guests who 

repeatedly return to the same hotel they stayed during their last visit to a town, for reasons 

ranging from the tranquil environment, and sumptuous meals on offer, or even closeness to 

where the guests have come for a function. One of these factors, which made hotels a 

beehive of activities and encouraged the establishment of more, could have attracted 

Adegoke to the Hilton in Ile-Ife, where he met his untimely death. Amidst the incidence of 

the prevalence of ritual killings in hotels, a hotel staff in Lagos State, told a journalist that the 

hotel where he works was frequented by lodgers of questionable character. He said “... there are 

particular young men with laptops and many mobile phones who always come to lodge in the 

hotel. Some of them could be there for weeks. Some categories of people will lodge, then after a 

few hours, they will rush out and never return. Some of them come with big bags that nobody 

can guess what they contain. My one-year experience as a housekeeper has made me to 

understand that so many ugly things happen in hotels that can never be uncovered” (Osazuwa, 

2022).  In fact, some hotels staff have been arrested in connection to ritual killings in hotels. 

Independent news (2022) says that the mindless killings occurring in some Nigerian hotels 

today are perpetrated by two layers of culprits: the hotel owners and managers, as well as 

killers who masquerade as customers. 

As long as the hotel business continues to exist, safety and security of guests is important and 

guests expect accommodation as well as protection. It therefore becomes increasingly important 

for hotels to prioritize the safety and security of their guests. To forestall these crimes, a lot of 

hotels have adopted security measured to prevent dangerous moves by the lodgers and to ensure 

better guest safety and security. It is important that hotels assess and mitigate potential security 

threats and risks. They need to know what the potential threats could be and how they can 

prevent them. Adopting safety and security measures will allow them to be well-prepared and to 

further prevent things going wrong, and if they do, they will know how to handle them.  

In this regard, public relations should serve the purpose of confidence building among the guests. 

Through public relations enhanced communication, it is expected that hoteliers can build 

relationships with potential or regular guests and help boost their confidence as to the safety and 

the security of the hotel. According to Wells, Burnnett and Moriarty (2003) public relations is a 

management function practiced by a wide range of organizations; companies, governments, non-

profit organizations, the educational system, labour unions, politicians, organized sports and the 

media. With its feature, public relations bring about mutual relations between an organization 

and its customers and further enhances overall performance of a company (Williams, 1988). 

Apart from building guest confidence about the safety and security of the hotel, public relation is 

a fundamental part of improving on the visibility of hotels amidst these issues.  

It thereby becomes pertinent that hoteliers adopt the relevant measures that would ensure the 

safety and security of their guests, as well as to develop an effective public relations strategy that 
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will build on the confidence of their guests because a good night rest is a product of confidence 

in safety and security. How this has played out in the contemporary public relations practice in 

the hospitality industry becomes a concern for this study.   

Statement of the Problem 

Hotels have remained an integral part of the tourism industry, as home to the tourists and 

sundry visitors who travel across the world for relaxation, conferences, training, etc. or a 

combination of these. Hotels are also a good option for accommodation for those who seek 

a place to relax away from homes. For these people, hotels are veritable means for 

accommodation at such times as they provide vital services as well as necessities, such as 

shelter, food, refreshment, etc.  

But, in recent times in Nigeria, stories of kidnappings, robbery, deaths, ritual killings, deaths, etc. 

have been associated with hotels. These unfortunate incidences have been recorded in different 

parts of Nigeria. For instance, in December 2019, a popular Abuja-based businessman and owner 

of Firman generating sets, Chief Hyginus Odunukwe, was murdered in a hotel in Lagos, Nigeria. 

The prime suspect in the murder of the businessman gave startling revelations of how he 

conspired with three others to kill the businessman Odunukwe at the Atican Beach Resort in 

Ajah, Lagos, on December 1st, 2019. The police recovered his remains that were cut into pieces 

and while his SUV was tracked to Atican Beach Resort (Osazuwa, 2022). 

In another instance, on September 21st, 2021, gunmen attacked Hilltop International Premium 

Hotel, Tunga-Maje, Gwagwalada, Abuja, at night. They were said to have engaged policemen in 

a gun battle that led to the death of a policeman. Three persons who lodged in the hotel were 

injured, and one of them was hit by a stray bullet (Independent News, 2022). This increasing 

number of incidents is making a lot of people to lose confidence in the safety and security of 

hotels in Nigeria. 

It is worrisome that today hotels no longer offer safety as in the past, given the shocking 

records of crimes that take place in the hotels. In fact, some people believe that some hotel 

staff are perpetrators of these crimes. Even though these issues may not be peculiar to several 

other hotels in Nigeria, there is no doubt that it has generated fear in the society and this has 

eroded guest confidence in the safety and security of hotels. 

With these unpleasant stories that have bedevilled the hotel industry, one wonders how public 

relations have been used to reinstill guest confidence in the safety and security of hotels. It is not 

also known the extent to which the hotels embark on public relations activities to reinstill guest 

confidence in the safety and security of the hotels. It is for these reasons that the researcher 

embarked on this study.  

Objectives of the Study 

The main objective of this study was to investigate the strategies utilised by hotels in reinstilling 

guest confidence in hotel security and safety through public relations. The specific objectives of 

the study are to: 

1. Find out the public relations strategy utilised by the hotels in reinstilling guest confidence 

in the safety and security of the hotels 
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2. Determine the public relations tools used in building guest confidence in the safety and 

security of the hotels 

3. Examine the influence of public relations activities on customer confidence of the hotels. 

Stakeholder Theory  

The theory was propounded by Edward Freeman in 1984. The stakeholder theory states that a 

corporation has stakeholders who are generally the groups and individuals that benefit from, or 

are harmed by the corporation’s actions. The stakeholder theory is a theory of organizational 

management and business ethics that accounts for multiple constituencies impacted by business 

entities like employees, suppliers, local communities, creditors, and others. It addresses morals 

and values in managing an organization, such as those related to corporate social 

responsibility, market economy, and social contract theory (Lin, 2018).  

The stakeholder theory lists and describes those individuals and groups who will be affected by 

(or affect) the company’s actions. The stakeholder theory identifies the groups and individuals 

relative to a corporation. It also describes as well as recommends methods by which the interests 

of each party can be catered for by the management of the corporation (Freeman & Reed, 1983). 

The stakeholder theory is one of the classical theories in public relations. Furthermore, 

stakeholder theory promotes a practical, efficient, effective, and ethical way to manage 

organizations in a highly complex and turbulent environment (Freeman, Harrison & Wicks, 

2007). 

The stakeholder theory is relevant to the current study as it provides an approach to direct better 

public relations activities to the certain stakeholders. The theory obligates the corporate 

managers of hotels to balance the guest interest as they are important stakeholders to the 

company.  

Conceptualising Public Relations and Customer Relationship Building  

In recent times, great scholarly focus has shifted to the relationship building aspect of public 

relations. The emergence of relationship management as a paradigm for public relations 

scholarship and practice calls into question, the essence of public relations-what it is and what it 

does or should do; its function and value within the organizational structure and the greater 

society and the benefits generated, not only for sponsoring organizations but also for the public 

the organizations serve and the communities and societies in which they exist. According to 

Dozier (l995), "the relationship paradigm provides a framework in which to explore the link 

between public relations objectives and organizational goals for constructing platforms of 

strategic planning and tactical implementation and approaching programmatic evaluation in ways 

understood and appreciated by the ruling management group" (p. l 5). 

The notion that relationships have been at the core of public relations scholarship and practice 

appears first to have been advocated by Ferguson (1984). The perspective then advanced through 

the rapid adoption of a relational definition of public relations in a leading text such as that of 

Cutlip, Center and Broom (1987). The relational perspective then emerged as an area for 

exploration of public relations scholars. For example, Broom and Dozier (l990) suggested a co-

orientational approach to measure organizational-public relationship, rather than communication 

efficiencies as a function of public relations evaluation. 
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Grunig (1992) underscored the importance of building relationships with publics that constrain 

or enhance the ability of the organization to meet its mission. Ehling (1992) termed the shift 

away from the manipulation of the public opinion and towards the relationship-centered 

approach “an important change in the primary mission of public relations” (p.62). 

Today, the notion of organizational public relationship as central to public relations is the focus 

of scholarship operating from varying approaches. According to Dozier (l995) "the purpose and 

direction of an organization (its mission) is affected by relationships with key constituents 

(publics) in the organizations environment" (p. 3l). Dozier called for the use of communication 

as "a strategic management function that helps manage relationships with key publics that affect 

organizational mission, goals and objectives.  

Security and Safety in Nigeria Hotel: A Review 

It is an incontestable fact that safety and security issues gained a much bigger importance in the 

last two decades in hospitality. Security has been identified as one of the five global forces that 

would drive the Nigeria hospitality industry to achieve millennium development goals (MDGs). 

Many guests and the tourist who stay in a hotel at any destination might be vulnerable to 

robbery, assault, rape, and fire within the premises.  According to Rotimi et al (2013), the 

security situation in Nigeria has become a challenge for investors, and the economy of many of 

the affected Northern state in Nigeria are dwindling with implication on job losses. 

Security and safety have become a complex multidimensional notion with a wide range of 

components belonging to it, such as political security, public safety, health and sanitation, 

personal data safety, legal protection of tourists, consumer protection, safety in communication, 

disaster protection, environmental security, getting authentic information, quality assurance of 

services etc.  
Security has undergone a significant change from a more or less passive factor it is now an active 
element of tourism; an imperative to act in order to protect tourists and their belongings as well as all 
the achievements of the industry. In today’s world of proliferating terrorism and heightened security 
concerns, security department in the hotel industry are faced with a grim, new reality. Safety involves 
preventing employees and customers within the hotel property from potential death and injury, such as 
from accidental slips, falls, cuts, burns and so forth, as well as preventing related property damage. To 
improve safety, many hotels have installed electronic locks, fire sprinklers, smoke detectors, and closed-
circuit televisions (Okumus, 2005). The security of assets, the safety of the personnel who keep them 
running, and the well-being of the guests becomes increasingly important as insecurity threat spreads 
around the globe. 

 

 Research Design 
The study adopted the descriptive survey method as its research design. Survey method is useful in 

collecting information from a sample. The population of the study was in two streams. The first 

stream comprised 88 staff of the three hotels which are involved in the study. This figure was got 

after summing up the 19 staff of Liberty Hotel, 27 staff of City Express Hotel and 42 staff of 

Visa Karina Hotel. While the second stream comprised, the guests involved in the study. 

According to the hotel Managers, Liberty Hotel has an average of 25 guests in a day, City 

Express Hotel has an average of 42 guests in a day, while Visa Karina Hotel has an average of 50 

guests in a day which puts the sample 117. Census sampling technique was used in the study for 

the first stream. This sampling technique was considered necessary as the sample size was 

manageable such that the researcher can work with it. The sample size of the study therefore 



Ebonyi State University Journal of Mass Communication 

ISSN: 2449-0369 Vol. 10, Issue 1, pp. 68-78, June 2023 

 

 www.ebsujmc.com Page 6 
 

comprised of 88 staff of the hotels and 117 guests of the hotels. Also, accidental sampling 

technique was used to identify the hotel guests that provided data for the study.  

 

Description of Sample  

At this stage, the data generated from the field investigation were presented. The quantitative 

data (as generated through the questionnaire) are presented using tables, frequencies and 

percentages. The data collected from the respondents were obtained and presented in the simplest 

form to make the key features of the study easily grasped and interpreted especially during the 

discussion of findings.  

 

 

Table 1: Strategy hotel uses to improve on customer confidence in safety and security 

S/N Category Liberty  City Express  Visa Karina  Frequency Total 

 

1 

 

Availability of hotel 

manager to attend to 

issues that may 

emanate 

 

17 

(89.4%) 

 

25 (92.5%) 

 

40 95.2%) 

 

82 

 

88 

 

2 Presence of armed 

security guards 

 

2 (1%) 

 

16 (66.6%) 

 

40 (95.2%) 

 

58 

 

88 

 

3 Presence of unarmed 

security guards 

 

16 

(84.2%) 

 

27 (100%) 

 

37 (88%) 

 

80 

 

88 

 

4 Presence of CCTV 
 

16 

(84.2%) 

 

26 (96.2) 

 

42 (100%) 

 

84 

 

88 

5 Excellent 

communication 

network like Intercom 

15 

(78.9%) 

25 (92.5%) 41 (97.6%) 81 88 

6 Excellent safety 

gadgets in the hotel 

rooms and its environs 

9 

(47.3%) 

17 (62.9%) 40 (95.2%) 66 88 

 

Table 1 reviewed that among the strategies that the hotels use to improve on customer 

confidence in the safety and security of the hotel, majority of the respondents in Liberty hotel 

are of the view that in the hotel there is the availability of hotel manager to attend to issues 

that may emanate. In City Express hotel, majority of the respondents are of the view that the 

hotel ensures presence of unarmed security guards. In Visa Karina hotel, majority of the 

respondents are of the view that the hotel ensures the availability of CCTV camera. 

Table 2: The use of mass media to communicate on guest safety and security in        hotel 
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S/N Category Liberty  City Express  Visa Karina  Total 

1 Yes 4 (21%) 4 (14.8%) 9 (21.4%) 17 

2 No      9 (47.3%) 20 (74%) 27 (64.2%) 56 

4 I can't tell 5 (26.3%) 3 (11.1%) 6 (14.2%) 14 

 Total 19 27 42 88 

Table 2 shows that majority of the respondents at Liberty hotel, City Express and Visa Karina 

hotel are of the view that the hotels do not use mass media to communicate on guest safety and 

security in hotel.  

Table 3: Influence of hotel public relation activities on customer confidence in hotel safety 

and security  

S/N Category Liberty  City Express  Visa Karina  Total 

1 High extent      10 (52.6%) 15 (55.5%) 31 (73.8%) 56 

2 Moderate      6 (31.5%) 7 (25.9%) 7 (16.6%) 20 

3 Low extent      2 (10.5%) 3 (11.1%) 3 (7.1%) 8 

4 I can't tell 1 (5.2%) 2 (7.4%) 1 (2.3%) 4 

 Total 19 27 42 88 

 

Table 3 shows that majority of the respondents in all the hotels are of the view that the hotel 

public relations activities influence customer confidence in the safety and security. 

Discussion Findings  

Research Question One: What is the public relations strategy utilised by the hotels in 

reinstilling guest confidence in the safety and security of the hotels? 

The public relation strategy used by hotel in reinstilling guest confidence in the safety and 

security of the hotels include projecting a positive image of the hotel; using public relations 

agents; observing adherence to safety and security protocols; staff training; placing notices in the 

hotel premises; and to a low extent, organising/promoting events. 

The basis of public relations is an effective relationship between and organization and its various 

publics/stakeholders. According to Public Relations Society of America (PRSA) public relation 

helps an organization and its public adapt mutually to each other.  Public relations involve a 

whole lot of activities aimed at creating mutual understanding between an organization and its 

publics. This requires the hotel management to deliberately plan their public relation activities in 

a way that will be effective. Furthermore, findings show the public relations strategy hotels use 

to reinstill guest confidence is safety and security. Majority of the respondents in Liberty hotel, 

City Express and in Visa Karina hotel are of the view that the management projects a positive 

image of the hotel. More so, respondents’ view on whether the hotel provides information on 

measures put in place for guest safety and security in the hotel information outreach. Majority of 

the respondents in all the hotels had a positive view to it.  

Having a good public strategy can make the difference in catapulting the business ahead of the 

competition. This will create a buzz for the brand through focused messaging for your target 
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audience. Increased communication can help to build relationships with potential or regular 

guests and help influence their patronage by having a planned set of targeted messages 

throughout the buyer journey.  

Research Question Two: What public relation tools are used in building guest confidence in 

the safety and security of the hotels? 

The public relation tools used by hotel in building guest confidence in the safety and security 

of the hotels include the use of the hotel website, social media, customer service desk, 

flyers/posters and souvenirs. 

According to Chukwu (2015), the task of building good public relations can only be achieved 

with the use of appropriate tools. These are publicity, public relations advertising and special 

events. A public relations strategy will help to target communication to the right audience and 

the right publications at the right time. It will also help the organization to maximize the success 

of public relations efforts.  

It is important that the hotel uses public relations tools that will get the message of the hotel 

safety and security to their audiences. Communicating about the safety and security of the hotels 

would go a long way to impact on customer confidence on the hotel. Public relations tools can be 

used to achieve this. According to Barnes and Schultz (1999) public relations has developed 

from efforts focused on selling products to a corporate advisory role, as a result, public relations 

activities can be classified as long-term brand building options. 

Findings show that majority of the respondents in Liberty hotel are of the view that the hotel 

does not use mass media to communicate on guest safety and security in   hotel. In City Express 

hotel, majority of the respondents are of the view that the hotel does not use mass media to 

communicate on guest safety and security in hotel. In Visa Karina hotel, majority of the 

respondents are of the view that the hotel does not use mass media to communicate on guest 

safety and security in the hotel. Using the mass media would have increased visibility of their 

hotel, but this is not so as the hotels do not include it in their strategy. It is essential to connect 

with media outlets in order to build relationships for the brand and strengthen their business 

narrative. Ajala (2005) asserts that good media relations can only be established if public 

relations practitioners have an understanding of the functions of the media in the society.  

Research Question 3: What is the influence of public relation activities on customer 

confidence of the hotels? 

There is positive influence of the hotel public relations activities on the guest’s confidence in the 

hotel in City Express and Visa Karina hotels, while there is low influence on customer 

confidence in from Liberty hotel findings reviews. The objective of public relations is to make 

changes in the public’s knowledge, attitudes and behaviour related to a company, brand or 

organization. Usually, these objectives focus on creating credibility, delivering information and 

building positive images (Wells et al., 2003). In as much as the hotel business is experiencing a 

major setback that threatens the attractiveness of the sector to prospective clients with stories of 

kidnappings, robbery, ritual killings, deaths, mysterious occurrences, etc. it is expected that the 

effort of communicating with the customers and the public about the hotel’s effort to address the 

safety and security issues would build customer confidence and lead to more patronage from the 
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customers. However, the efforts of the hotels are viewed in various ways by their customers. 

Findings showed the extent to which the hotel public relations activities influence customer 

confidence in the safety and security. Majority of the responses from the staff of Liberty hotel, 

City Express hotel and Visa Karina hotel are of the view that the hotel public relations activities 

influence customer confidence in the safety and security of the hotel at a high extent. 

Furthermore, findings show that all of the respondents in Liberty hotel, City Express hotel and 

Visa Karina hotel are of the view that ‘Repeat patronage’ is a determining factor to know 

whether the customers are satisfied with the level of safety and security in the hotel. In Liberty 

hotel, this is followed by ‘Customer communication with customer service desk’, In City 

Express hotel, this is followed by ‘Customer communication with hotel manager’. In Visa Karina 

hotel, this is followed by ‘Customers communication with customer service desk’. More so, 

representatives of hotel staff view customer satisfaction with the hotel level of safety and 

security, which they determined through repeat patronage, customers communication with 

customer service desk, feedback from public relations agents, customer communication with 

hotel manager, and suggestion box. 

Conclusion 

With the wave of safety and insecurity issues going on in Nigeria, many people have developed 

a negative feeling towards hotels in general. It therefore becomes important for the hotels to 

assess and mitigate potential security threats and risks. Visa Karina and City Express hotels seem 

to have put in considerable effort in putting measures in place to build on customer confidence in 

the safety and security of the hotels. This may not be said of Liberty hotel. Liberty hotel which 

therefore has a task to build on customer confidence by improving on their safety and security 

measures. That notwithstanding, Visa Karina, City Express and Liberty hotels should ensure that 

they adopt recent technologies that would help them in their efforts to ensure guest safety and 

security in the hotels.  

 

Recommendation  

Given the finding of the study, the following recommendation were put forward: 

1. The hotels should continue and improve upon the communication strategy in their 

public relations efforts so as to sustain their current customer based and further 

increase it through the strategy that is already working.  

2. The hotels should include the use of mass media in their public relations strategy so 

as to increase audience visibility. 

3. The hotels should adopt evaluation techniques that will help to assess the success or 

failure of their public relations efforts which will boast public confidence.  

REFERENCES 

 Ajala, V. (2005). Public relations: In search of professional excellence. Ibadan, Nigeria: Maybest 
Publications.  

Ani, E.O., Nyekwere, U.O., Nwanguma, J. (2017). The politics of newspaper framing of the 

2015 presidential election results in Nigeria. international Journal of Media, Security & 

Development (IJMSD), 4(1), 71-81.  



Ebonyi State University Journal of Mass Communication 

ISSN: 2449-0369 Vol. 10, Issue 1, pp. 68-78, June 2023 

 

 www.ebsujmc.com Page 10 
 

Barnes, B.E. & Schultz, D.E. (1999). Strategic brand communication campaigns. Illinois: NTC 

Business Books. 

Broom, D. (1990). The credibility enhancer. Bank Marketing, 21. 

Chukwu, I. (2015). Dynamics of Public Relations. Enugu: Chiezugo Venture. 

Cutlip, M., Center, A. & Broom, G. (1987). Effective public relations (8th ed). Upper Saddle 

River, New Jersey: Prentice Hall.  

Ejekwonyilo, A. (2022, January, 26). Timothy Adegoke’s Murder: Police file charges against 

Hilton Hotel owner, six others. Premium Times. Retrieved from 

https://www.premiumtimesng.com/news/top-news/507984-timothy-adegokes-murder-

police-file-charges-against-hilton-hotel-owner-six-others.html. 

Freeman, R.E., Harrison, J.S. & Wicks, A.C. (2007). Managing for stakeholders: Survival, 

reputation and success. New Haven, CT: Yale University Press. 

Grunig, L. A., Grunig, J. E. & Ehling, W. P. (1992). What is an effective organization? In J. E. 

Grunig, D. M. Dozier, W. P. Ehling, L. A. Grunig, F. C. Repper & J. White (Eds.), 

Excellence in public relations and communications management (pp. 65-90). 

 Hillsdale, NJ: L. Erlbaum Associates. 

Independent news. (2022). Ritual killings in hotels. Retrieved from 

https://independent.ng/ritual-killings-in-hotels/ 

Osazuwa, J. (2022, February 1). Hotels as slaughter houses. The Sun. Retrieved from 

https://www.sunnewsonline.com/hotels-as-slaughterhouses/ 

Okenwa, S.N. (2002). The mass media: Theories and realities. Enugu: Bismark Publications. 

 

Rotimi, E. M., Lawal, A. I. & Obasaju, B. O. (2013). Towards achieving millennium 

development goals (MDGs) in Nigeria: Prospect and challenges. Journal of Economics 

and Sustainable Development. 

Walonick, D. (2003). Organizational theory and behaviour. Retrieved from 

 https://www.statpac.org/walonick/organizationaltheory.htm#:~:text=Weber's%20bure

 aucratic%20theory%20emphasized%20the,to%20insure%20stability%20and%20unif

 ormity. 

 

https://www.premiumtimesng.com/news/top-news/507984-timothy-adegokes-murder-police-file-charges-against-hilton-hotel-owner-six-others.html
https://www.premiumtimesng.com/news/top-news/507984-timothy-adegokes-murder-police-file-charges-against-hilton-hotel-owner-six-others.html

